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Two thirds of our 
members say they have 
been given confi dence 
to have diffi cult 
conversations as a result 
of things they learnt 
through the IFB.

Over three 
quarters of our 
members say IFB 
has helped improve 
governance in their 
family business.
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Chairman’s 
Statement
Building on success for the future

Another year has passed, and it has been an 
incredibly busy one for the IFB. In addition to 
hosting over 40 events, we have been busy 
connecting family business owners, have 
migrated to a new database system and totally 
overhauled our website.

During my fi rst year as IFB Chairman I have 
travelled the country, attended events and met 
our members. It has been a fantastic experience 
hearing about the ways in which IFB supports 
business families and the next generation of 
business owners.

The recurring theme in these conversations was 
the value our members place on the power of 
our network and the willingness of members 
to support each other and share their own 
experiences in an environment of trust. These 
principles of trust, openness, confi dentiality 
and non-solicitation are central to our work and 
something which we continue to uphold. 

Our busy and popular events programme, which 
provides ideal opportunities to hear from expert 
speakers and meet fellow business owners, is 
only one of the benefi ts of your IFB membership. 
Through IFB our members can attend Family 
Business Network International (FBNi) and 
European Family Business (EFB) summits, are 
eligible for reduced rates for our National 
Conference and Masterclasses, receive monthly 
newsletters with the latest family business news 
and advice, as well as exclusive case studies and 
publications on the new IFB website.

As an association we are not only committed to 
helping family fi rms fl ourish through the sharing 
of knowledge and best practice, but equally to 
ensuring that the nation’s policy makers take 
into full account the importance of the family 
business sector’s contribution to the economy. 

As I move in to my second year as Chairman 
I look forward to meeting even more of you, 
with the IFB team continuing to develop what 
membership offers you and discovering how 
with your help we can become an even stronger 
and more valuable organisation. 

Peter Armitage

IFB Chairman

90% of our members 
say IFB provides strong 
networking opprtunities.
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The year 
in numbers

International network of 

3000 companies
in

      countries

More than 

90 
speakers

IFB members 
employ

more than 

500,000
people

45
Events

last year

900
Business 
owners 

attending
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Much is often written about why family fi rms 
survive for generations, what advantages they 
offer over alternative business models. In our 
experience one of the key strengths of the model 
is the openness and enthusiasm to help others 
within the families themselves.

At IFB we are dedicated to harnessing this to 
develop our thriving network which supports 
families in learning and sharing from their peers 
in a trusted environment. Whilst we provide 
networking opportunities at our events, outside 
of the events programme we support and bring 
families together to share their experiences, 
their successes and failures, and to have frank 
conversations as part of a fantastic network of 
business families.

New Website
This year we have completely remodelled our 
website, to add more resources and make it 
easier for our members to fi nd what they need. 
We’ve included a whole host of new features 
and content on the site, including:

 • Fresh new look and feel

 • User-friendly navigation

 • Easier to fi nd events and information 
  resources

 • Advice and Insight section with 
  regular articles from leading family 
  business advisers

 • Family Business News section 
  promoting and celebrating news 
  from great family fi rms

 • Members-only content behind a 
  registration wall

 • Option to register interest for 
  IFB events online

 • Downloadable Family Business 
  Challenges, advice guides, 
  books and IFB Research 
  reports.

Visit the new site at ifb.org.uk 

The year 
in numbers

Bringing Families 
Together

We are proud to stand up for family business 
in Britain, enhancing its profi le, reputation 
and infl uence with key decision makers and 
promoting its position as a force for good.

900
Business 
owners 

attending
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Family Council
For those with or without a family council, the forum 
discusses all issues pertaining to the establishing, running 
and monitoring the effectiveness of the family council and 
its impact on the family and the business.

Family Offi ce
A place for families with investable wealth to come together 
to discuss relevant issues from the purpose of family offi ces 
and investing together, the purpose of investing, investment 
management strategies, attracting talent and involving the 
next generation.

Governance
This forum deals with business governance, family governance 
and the intersection and interconnection of the two.

Women
For family, and non-family, this groups meets to discuss 
issues of relevance from the perspective of women members, 
including issues such as women on boards, supporting the 
next generation and Non-Executive Directors.

Philanthropy
Family businesses are natural philanthropists, and this forum 
brings together members with an interest in charitable 
giving to discuss strategies, lessons learnt, measuring impact 
and involving the family and engaging the next generation.

Next Generation
For members aged 18-40 regardless of whether they work 
in the family business, this forum provides great learning 
opportunities, a chance to meet likeminded people in a 
friendly and sociable environment. 

IFB Forum activities provide members with 
opportunities to share knowledge and 
experiences and gain a better understanding of 
best practice, in a trusted and safe environment.

Through workshops, speaker clubs, dinners, 
panel discussions and company visits IFB Forum 
offers a unique opportunity for peer networking 
with family business owners at regional, national 
and international level. We bring together 
like-minded individuals in formal and informal 
settings to learn with and from each other.

Forum events appeal to all family business 
members – family and non-family, whether you 
are working in the business or not.

IFB Forum holds over 40 events each year, across 
the whole of the UK. At that heart of all we do is 
our commitment to provide a trusted environment 
in which honest conversations fl ourish.

Our fl agship National Conference takes place 
in June each year, and is the UK’s largest family 
business gathering. 

IFB Forum As well as eight geographical regions, 
IFB has six special interest groups:

We were joined by Jonathan Turner 
of Bayford Group to hear how he 
has transformed his family business 
through a series of acquisitions, 
disposals, diversifi cation and new 
start-ups. We also heard from Nick 
English who founded the award 
winning luxury watch brand, 
Bremont, with his brother Giles.

October 2014: IFB Yorkshire: 
Innovation

Timeline
We hold over 

40 events every 
year including 

workshops, 
seminars, dinners, 
conferences and 

social events. 
Over the next few 

pages you will 
fi nd a snap shot 
of some of our 

activities from the 
past year.
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Representation
The Voice of UK Family Business

Family business is the backbone of the UK 
economy, and the bedrock of its communities. 
IFB is the voice of the UK family business sector. IFB 
is politically neutral and we are uniquely equipped 
to contribute constructively and positively to 
policy debates on family business issues.

IFB works to raise awareness of the 
contribution and scale of the UK family 
business sector. We engage with Government, 
Parliamentarians and policy makers on a cross 
party basis to deliver policies which support 
family businesses in their long term ambitions 
to thrive and grow.

IFB meets regularly with Government 
Ministers, MPs and Offi cials to ensure that the 
needs of family business are understood and 
considered as policy is developed. We regularly 
respond to consultations and make submissions 
to Government.

The primary activities of IFB Representation are:

 • Developing an understanding of the 
  importance of the family business 
  sector so that the UK Government 
  retains and adopts policies that 
  encourage family businesses 
  to continue to grow, invest and create 
  employment

 • Build an evidence base on the 
  strengths of the family business sector 
  and its vital contribution to the UK 
  economy

 • Raise awareness of the family business 
  sector through the media and opinion 
  formers

 • Engage with parliamentarians and 
  other key stakeholders 

 • Sponsors and provides Secretariat 
  support to the All-Party Parliamentary 
  Group for Family Business

 • Work with colleagues at European 
  Family Businesses (EFB) to ensure that 
  the voices of UK family fi rms are heard
  at a European level.

Westminster Forum
IFB Westminster Forum aims to give family 
businesses the opportunity to engage directly 
with leading political fi gures and commentators. 
At recent meetings we have been joined for 
lunch by the Shadow Chancellor, the Business 
Minister, Enterprise Minister and Intellectual 
Property Minister. For information on how to 
join the Westminster Forum, please contact Fiona 
Graham on fi ona.graham@ifb.org.uk. 

At this workshop in London we 
looked at why and how to set 
boundaries within your family fi rm. 
Participants explored where they 
want to establish their own family 
business boundaries and benefi ted 
from learning why others make 
different decisions. 

November 2014: Setting 
Boundaries In Family Business
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National 
Conference 2015
This year’s IFB National Conference focused on 
a subject of equal relevance to small and large 
businesses, old and new and to family members 
whether involved in day to day operations or as 
governing owners – the issue of family business 
innovation and entrepreneurship.

Over 140 family business owners and managers 
gathered at Edgbaston Stadium in Birmingham 
to hear real life stories from family businesses 
which are developing unique ways to stay 
ahead of the game and build a strong legacy  
for future generations.

We looked at the enterprising family and the 
different routes to success, learning from experts 
from the academic and advisory fields – and from 
business owners themselves. 

“The major advantage of joining 
(and staying with) IFB is undoubtedly 

to meet the huge networks of 
entrepreneurs, contacts and advisers. 

All family businesses face similar 
challenges, often mitigated by 

corporate governance structures that 
we were simply unaware of before our 

involvement with IFB.“Dominic Stekly, Welding Alloys

The 2014 Next Generation 
Christmas Party was a great 
success. Over 60 members turned 
out for some great seasonal fun at 
atmospheric member-owned Waxy’s 
Little Sister in Soho. It was a great 
success which our Next Generation 
Committee are repeating in 2015.

December 2014: Next 
Generation Christmas Party

At this sold-out dinner Edwin Booth 
of Booths Ltd told the story of his 
family’s supermarket chain, which 
has grown from a single tea shop 
to being voted one of the World’s 
Greatest Food Retailers.

January 2015: IFB North West: 
The Booths Story
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Next Generation Conference 
In September 2014 the IFB held its inaugural Next 
Generation Conference. It brought together 
around 100 next generation family members 
from all across the UK, with a large contingent of 
international attendees.

The conference explored the challenges and 
opportunities that future business leaders face, as 
well as the skills they need to develop to succeed 

in their future endeavours. Leading speakers from 
the academic, charity and business worlds shared 
their experience and knowledge with the group. 

The themes which emerged over and again 
during the conference included:

Applications are now being accepted for the IFB’s award winning* Next Generation Leadership 
Programme. The only course of its kind in the UK it focuses on both family leadership and business 
leadership; helping you to gain a better understanding of yourself, your own leadership style 
and your personal development needs for the future. This unique and personal journey will help 
you better manage your roles as family members, owners and potentially managers of the family 
enterprise, and prepare you for the leadership challenges ahead. Find out more at ifb.org.uk. 

*Winner Spear’s Wealth Management Next Generation Award 2014

Speakers reinforced the need 
to ensure that you and your 
business monitor change, and 
are in a position to be able to 
react and adapt to it promptly. 

Tomorrow’s leaders mustn’t 
be afraid to try new things, 
but if they don’t work out we 
must be prepared to look at 
our experience and learn from 
the mistakes. Learn from those 
mistakes, then go on and build 
a stronger future.

 
“We’ve always done it that 
way” is not a good enough 
reason to keep operating in 
the same way. Look at how 
you do things, and why, and if 
the old systems aren’t working 
embrace a ‘new tradition’ 
which suits the business you  
are running now.

Don’t spend too long  
thinking about what the future 
will be like – in lots of ways 
it’s already here! Technology is 
developing at unprecedented 
speed and changing every aspect 
of our lives. Start adapting 
now to get ahead of your 
competitors, and building a 
successful future for   
your business.

Be
 a

gil
e and adapt!

Learn from mistakes

The future is now

Em
br

ac

e n
ew behaviours
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Governance
The IFB is governed by a Board of Directors, 
all of whom are family business owners and 
members of the association. As non-executive 
directors, board members serve a term of three 
years that is renewable for two further terms 
and give their time free of charge. We would 
like to thank the following members for their 
commitment and dedication.

Board of Directors
OCS Group Limited, Peter Armitage

C&J Clark Ltd, Hugh Clark

Strutt and Parker (Farms), Fiona Gatty

The Cayzer Trust Company Ltd, Dominic Gibbs

Institute for Family Business, Mark Hastings 
(ex offi cio)

C. Hoare & Co, Bella Hoare

Geoffrey Osborne Ltd, Andrew Osborne

EFB Chairman, Roger Pedder

Samworth Brothers Ltd, Mark Samworth

Shepherd Group, Mark Shepherd

John Swire & Sons Ltd, Barnaby Swire

Warburtons Ltd, Ross Warburton

IFB Forum Chairs
We are extremely grateful to our IFB Forum 
Chairs for their commitment and support. 

Family Council Forum

Jane Robertson, Shepherd Group

Next Generation Forum

Charlie Field, CPJ Field & Co Ltd

Family Offi ce Forum 

Mike Reid, Frog Capital

Women’s Forum

Carrie Rubin, Pentland Group

Our regional networks are at the heart of how we 
operate at IFB, bringing business owners together 
to look at issues close to their hearts. We thank 
our Regional Chairs for their ongoing support.

East

Nicholas Bewes, Howard Group

Midlands

Nick Linney, W&J Linney

North West

Mike Roberts, Franks Roberts and Sons

Scotland

David Murray, Murray Capital

South East

Andy Wates, Wates Group

South West

Anthony Woodhouse, Hall and Woodhouse

Yorkshire

Jonathan Wild, Bettys and Taylors

In this latest Meet The Owner event 
in the North East members visited 
Thomas Swan & Co Ltd, where 
4th generation family member and 
MD Harry Swan gave an insight 
into the working of his innovative 
manufacturing company.

February 2015: IFB North East: 
Meet the Owner

At this dinner in Edinburgh we 
looked at the alternative sources 
of funding available to family fi rms 
looking for investment to grow. 
We were joined by the Business 
Growth Fund, and heard from 9th 
generation manufacturing fi rm 
Dudson and ACS Clothing about 
their investment journeys.

March 2015: IFB Scotland: Alternative 
Sources of Finance for Family Firms 
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Policy Committee
Peter Armitage

Peter Doyle

Christopher Hayman

William Notcutt

Mike Roberts

Mark Samworth (Chair)

Ross Warburton

Andy Wates

Finance Committee
Peter Armitage 

Dominic Gibbs

Andrew Osborne

Ross Warburton

Nominations Committee
Ross Warburton

Roger Pedder

Mark Shepherd

Next Generation Committee
IFB’s Next Generation Committee works to 
put together a programme of events which all 
younger members of the IFB are invited to attend.

Charlie Field, CPJ Field & Co Ltd (Chair)

James Amos, Boodles

Victoria Ball, David Ball Group

Ronan Clancy, The Clancy Group

Robert Hoare, C.Hoare & Co

Rupa Patel, Day Lewis plc

Luisa Salussolia, Glendola Leisure

Freddie Toye, Toye & Co

Advisory Council
IFB Advisory Council comprises leading advisors 
and academics active in the fi eld of family 
business. Together they advise the Directors 
on key issues including the range and scope 
of educational programmes and research 
activities. 

Peter Leach, Deloitte

Tony Bogod, Willowblade

Gary Deans, KPMG

Andrew Drake, Pemberton Greenish

Juliette Johnson, Juliette Johnson Consultancy

David Harvey, Society of Trust and Estate Practioners

Patricia Milner, Withers LLP

Richard Brass, Berenberg

Penny Webb, Familias & Company

Ken McCracken, Withers Consulting Group

IFB Secretariat
Director General – Mark Hastings

Membership Director – William Pedder

Programme Director – Elizabeth Bagger

Communications Director – Fiona Graham

Finance Offi cer – Sylvia Biernacka

Events and Membership Manager – Sima KatariaAt this Family Offi ce Forum event we 
displayed several famous classic cars, 
some belonging to IFB Members. 
During the panel session guests 
heard from experts about how to 
buy, restore and insure their own 
classics and their performance as an 
investment asset class.

April 2015: Investing in 
Classic Cars
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Research Foundation 
The IFB Research Foundation is the only charity 
of its type in the UK. It is dedicated to promoting 
a greater knowledge and understanding of 
family fi rms conducting research that provides 
the facts, knowledge and thought leadership 
that underpin all IFB events, publications and 
representation work.

The Research Foundation’s aim is to create 
awareness of the valuable contribution of 
family businesses to the economy and wider 
society, and to highlight the key challenges and 
opportunities family fi rms face.

The Research Foundation disseminates its 
knowledge and best practice guidance through 
publications and web resources, which are 
available at www.ifb.org.uk/learn/ifb-research-
foundation.

Corporate Partners 
IFB welcomes the support of our partners. 
We work with a wide range of organisations 
across the country to provide expert advice and 
learning across a wide range of pertinent issues 
for business families.

Latest Report
The Research Foundation this year published 
‘Family Business Branding: Leveraging 
Stakeholder Trust’. The report investigates the 
causes, benefi ts and challenges associated with 
openly promoting – or concealing – a fi rm’s 
status as a family business. The report includes 
case studies from eight leading family fi rms. 

Commercial Banking
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Upcoming Events
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We have over 40 events each year. We have 
already announced many of our 2016 events, and 
details of those can be found at www.ifb.org.uk.

Join us in London in June 2016 for our National 
Conference – the UK’s largest family business 
gathering.

Small or large, old or new, there will be 
something relevant to all family fi rms as we 
look at engaging the next generation in family 
business. Hear from expert speakers, and meet 
fellow family business owners and managers.

With a combination of plenary speeches, 
case studies and workshops and networking 
time, you won’t regret joining us for our 15th 
National Conference!

Registration opens in early 2016. Check www.
ifbnationalconference.org.uk for details.

“I consider IFB a remarkable and 
valuable organisation to belong to. They 
manage to create a unique environment 
at their meetings that encourages and 

supports genuinely open and often frank 
discussion of business matters generally, 
and of course family business issues in 
particular. What works so well is that 

there is real feeling of kinship between 
IFB members, it really does feel like 

an extended family! That trusting and 
experienced atmosphere I am convinced 
encourages members and presenters to 
speak and act very naturally and more 
openly than any other business forum 

I am aware of.“Stephen Falder, HMG Paints

“IFB Next Generation Forum includes 
IFB and FBN members from around the 
globe. It’s a great way to network with 
like-minded individuals as they prepare 
themselves for potentially leading roles 

in their family businesses.“Anna-Maren Langner, Dimicare
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